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Jistinctive Qualities

The store 1S packed full of clothes
- "fwe staft and atmospnere of the store
S unconventional compared to other stores

Archetype

Jutlaw




VSIS




Sirengins

- Exciting atmosphere
- Unique
- Lots of variety

\Weaknesses

C\uﬁered
- Pricey
- Minimal online presence
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000 Strengtns

- Contrasting

000 Weaknesses

- Does not give a second hand store vibe
- Not very expressive
-\ery minimal compared to the store
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